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We Are AvePoint
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A AvePoint is headquartered in Jersey City, NJ,
with approximately 1,800 employees across 29 offices,
14 countries, and five continents.
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The Challenge

Modern intranets anchor
the digital workplace
experience...

Improve employee experience,
supporting and engaging a distributed
workforce.

Give employees coordinated access to a
broad array of information, services, and
business applications.

Drive retention by delivering an optimized
user experience, regardless of where and
how the user is accessing the intranet



' | |
|

L 4

The Macro Challenge

...but how can you
measure success?

A whopping 72 percent of employees rate
their intranet as “fair” or “poor.”

Generic solutions like Google Analytics
offer a workaround but aren't built with
SharePoint in mind.

Native reporting offers numbers, not
analytics, leaving admins and site owners
without the context needed for informed
decision-making.



Our customers need to

maximize the
impact of their IT
investment

AvePoint can help

Potential
Challenges

Modernizing legacy SharePoint
Intranets suffering from
outdated, static content

Understanding which devices and
applications employees are using
to access the intranet

Identifying which pages and
content are performing well,
as well as which areas could be
improved or removed

Giving site owners the usage
data that they're looking for



Checking the Health of
Your Intranet



Scenario: AvePoint GTM Site
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CHALLENGE: INCREASE USER ADOPTION

What are the some of key
performance indicators for
user adoption?




Devices & OS

Find out how users are
accessing your content
SO you can optimize their
experience and boost
adoption and retention.

Tip: If 75% of your users
are accessing SharePoint
with a mobile device, it
may be time to create
mobile-friendly layouts.
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Unique Users

“Unique users” is the gold
standard of adoption and
the foundation for
stickiness scores like
Monthly Active Users
(MAU) and Daily Active
Users (DAU).

Tip: A significant drop in
usage might indicate a
performance issue,
whereas a significant
increase might align with a
major

internal communications
campaign. .
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Viva Connections

Viva Connections presents an
excellent opportunity to draw
new viewers to your
content—right in the context
of where people are working
inside Microsoft Teams.

Tip: A significant drop in
usage might indicate a
performance issue, whereas a
significant increase might
align with a major

internal communications
campaign.

.
y;
r 4

tyGraph Pages Site Analytics

Viva Connections Users

Chart Data

Viva Connections Users

P unigue Users

30,000
25,000
20,000
15,000
10,000
5,000
o

R S R
S s St Sl s s g gt Lt

S R
LU U U Ui

? @ b Report Bar Page Report | ¢ Viva Connections
Last 1 7 30 90 days
v Viva Connections Daily Page Views s

Chart Data

I viva Gonnections Dally Page Views (% of all page views)

O
& &V

P& PLPPPPPPPPE PSSP PP
v Vs 5 R U R i g ot S S gl U R UL gy i gl L S ol i el gl el Sl
FPf S SEITSETTTITIITTESE PSS S I 8

Viva Connections Summary

Chart  Data

I sharePoint [ Viva Connections

e

T ——



CHALLENGE: IMPROVE SITE PERFORMANCE

What are the some of the key
performance indicators for
site performance?




Page Load
Performance

It's difficult to grow an
audience, but it's even
harder if you can't retain
them.

Tip: Campaigns might
drive people to your
content initially, but quality
content will keep them
coming back.
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Top Sites <

Top Sites
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Top Links X
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Linked content in
SharePoint is a critical
piece of users' navigation.
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Sometimes we feel
something is so important
it deserves a link right at
the top of our Intranet
navigation.

Tenant Analytics Report

Page Analytics Legacy Site

tyGraph

But how do we know
whether anyone is actually
clicking on it?

Tip: The space at the top of
your experiences is
precious and should be L S B S e —
scrutinized closely.




CHALLENGE: PROVIDING USAGE DATA TO STAKEHOLDERS

How does it work?
Let's see it In action.




One more thing...

Upgrade to tyGraph Pages Standard
for advanced analytics using Power Bl
including the following KPlIs:

. . roughs Searching
) Searches B2C [https//nautiius.sharepoi..
26 Nautilus [https/nautivs shar...
Atles Configuration [nty i, B et
N Results Digital Assets [hitps:/nautil. @

Syntax [https//nautilus share. ptc @ o (oo
7 Nautilas s [ntps auti.. Ocein Ocean

SOUTH AMERICA
Department Users Search Query Searches  Click No osien &l

@ Date
@302 W sne0  ©

tyGraph Search

Pages ACtiVity @ @

Data as of. 5/22/2023 40115 AM +00.00

Searches by AD Geagraphy

Searching . Throughs  Results

IT Services governance

Search Results

Engineering
Legal & Compliance
Privacy

Total

Searches  Users
Searching

Chrame
fdge 6 2
7

Total 124

User Browser

slcle decks
use case
readblocks
Total

Click Through Text

Seemare

Branding & Logos
Corporate Goverance
Emplayee Perks
Facilities

Total

©AvePoint, Inc. All rights reserved. Confidential and proprietary information of AvePoint, Inc.

4 26

Click Users
Thioughs  Searching

[ —
1
1
1
\E
1 5

Week of Apr
16,2023

508t 1 e Gt il s
m o

Searches by Date

7

Week of Apr  Weekof Apr  Weekof May  Week of May
23,2023 30, 2023 07, 2023 14,2023
Week Of




Audience Location

In global organizations,
it's critical to understand
the geographical
distribution of your
audience.

Action: Put the science
back in your social strategy
with regional usage trends
and prioritize the
languages you know will
make the most difference.
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User Churn

It's difficult to grow an
audience, but it's even
harder if you can't retain
them.

Tip: Campaigns might
drive people to your
content initially, but quality
content will keep them
coming back.
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Search Results

Check out what your
audience is already looking
for and use that search
data to inform your
content roadmanp.

Tip: A high search volume
might also indicate that
your navigation isn’t
facilitating information
discovery and needs to be
re-examined.
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Client

(Takeda®  pharmat:
Takeda Pharmaceuticals

Problem

After acquiring Shire, Takeda needed to consolidate
both companies' Microsoft 365 data in a single
environment. They only wanted to move necessary
content to optimize the destination environment.

With tyGraph's insights, Takeda identified usage
patterns and adoption metrics that helped scope their
consolidation and determine where to invest their
resources. This allowed them improve user experience
in the new environment.
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The insights we gleaned from
tyGraph helped us identify what

was needed and what was not. By
getting rid of redundant, outdated
data and focusing our time and
energy on recreating and designing
used and relevant content, we were
able to create a far better user
experience in the new tenant. ,,

Dave Feldman

Head of Digital Workplace Delivery
Takeda

Click here for Case Study



https://www.avepoint.com/case-studies/avepoint-tygraph-optimizes-takedas-strategic-cloud-consolidation-and-improves-user-experience-post-migration

Resources

Learn more about
tyGraph Pages

Visit our website
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https://www.avepoint.com/case-studies/avepoint-tygraph-optimizes-takedas-strategic-cloud-consolidation-and-improves-user-experience-post-migration
https://www.avepoint.com/ebook/checklist-10-metrics-every-sharepoint-admin-should-monitor
https://www.avepoint.com/products/cloud/tygraph-pages
https://www.avepoint.com/products/cloud/tygraph-pages
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